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Rebmldlng the digital backbone
of education across Latin America
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SUPPORTING EVERY PERSONA INVOLVED IN THE STUDENT LIFECYCLE

Connecting Every Operational Layer of Modern Education
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Ongoing Transformation Across
the Education Ecosystem

0 School Operations Consolidation 0 No-Code Architecture
Unifying enrollment, academics, engagement, finance, Enabling continuous adaptation and rapid
and franchise management into one connected ecosystem customization across franchise operations

Multi-Persona Experience
Supporting secretaries, academic coordinators, teachers, sales teams,
finance departments, franchisees, and students within one platform
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0 Workflow Transformation A Roadivass: Bullding the Bidge

. . . . from HignerEcucation toltets The Al Readiness Friction Framework
Relmaglnlng Iegac:y processes to meet the expectations jolliens mdernelcias = m23 :
Al-ready graduates _ 0N Weake

of a modern, fast-moving education ecosystem

Future-Ready User Journeys
Integrating Al directly into operational flows to simplify
complex daily tasks and reduce manual effort
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Thank you!
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