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Global leaders in 
Data, AI & No-code 
CRM Solutions.

2000+
C R M  &  D a t a  P r o j e c t s  

190+
E x p e r t  C o n s u l t a n t

97%
C l i e n t  N P V  S c o r e



C U S T O M E R  P O R T A L S   - M O B I L E  A P P S   - I N T E G R A T I O N   - A I  A G E N T S   - M A C H I N E  L E A R N I N G  



How to realise 
AI Value in practice.



DEFINING
THE STRATEGY

How to realise AI Value in practice

THE RIGHT
CORE

UNLEASH
THE VALUE



1. Understand the Business Strategy

2. Current and future needs

3. Identify business value drivers

DEFINING
THE STRATEGY



How to realise AI Value in practice
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Cases

Activities

Agreements

Sales

Communication

Contact

Customer

THE RIGHT 
CORE

1. Centre around the CUSTOMER

2. The right model

3. Accurate and trusted data
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How to realise AI Value in practice



1. Agents/Automation that targets 
business value opportunities

2. Leverage the trusted data

3. Start small and build

4. Bring the business on the journey

5. Security, integrity, trust

DEFINING
THE STRATEGY



90k
C U S T O M E R S  G L O B A L L Y

16m+
B O T T L E  C A P A C I T Y

450k
C A S E S  P E R  Y E A R

L O N D O N  ・ S I N G A P O R E ・ H O N G  K O N G ・ T O K Y O・

I R E L A N D ・ W A S H I N G T O N  D C

1698
T R U S T E D  S I N C E



Our
Customer

Cellar Holding

Wine Purchases

BBX listings

Events

Web Engagement

Comms
and interaction

Profiling, 
Classification

and tiering
Wine

Attributes (Grape, 
Region, Vintage)

Similar Wines

Tasting Notes

Reviews / feedback

Other Wines 
customers likeOffers and launches

Availability

Price

Preferences and 
interests

O U R  D A T A  S P H E R E



Our Customer

Cellar Holding Wine Purchases BBX listings

Events

Web Engagement Comms and 
interaction

Profiling, 
Classification and 

tiering

Wine

Attributes (Grape, 
Region, Vintage)

Similar Wines

Tasking NotesReviews / feedback

Other Wines 
customers like

Offers and launches

Availability Price

Preferences and 
interests

AI Powered 
hyper-personalise 

service

Leveraging wine 
recommendation across 

every channel

Personalised 
Communication

Personalised Invitations

O U R  D A T A  S P H E R E



Thank you!
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