


Best-in-class



EVERY 
WORKFLOW 
GETS AN APP.

MOTTO OF THE CLOUD ERA:



How many apps does a 1,000-person 
company use, per department?

12 Finance &
Accounting 15 HR 12 Supply Chain &

Procurement 6 Legal, Risk &
Compliance

10 Sales 15 Marketing 10 Service 15 R&D, IT



01 Fragmented data

02 Integration debt

03 Spiraling cost

04 Broken workflows

05 Employee fatigue

What issues 
does this bring 
to the table?

Not ready for 
Innovation and AI



01

Humans and Agents are 
working together

02

Workflows are naturally 
connected

03

Primary function of the 
software — provide 
intelligence

04

User adoption is 
not a factor

05

Platforms replace 
pointed solutions

The Architecture for the Unlimited Era.



Best-in-Class CRM: 

AI CRM and Workflow platform for 

marketing, sales, service – with no limits 

on AI agents, workflows and scale



Best-in-Class Sales 
Automation Stack

Average number of sales 
products used by the best-
in-class companies: 10+

Contact and 
Account 
Management 

Lead Management 

Opportunity 
Management 

Guided Selling 

Sales Activity 
Management 

Territory 
Management

Sales Workflow 
Management 

Sales Dashboards 
and Analytics

Mobile Sales  

Sales AI Agents  

Forecasts and 
Revenue 
Intelligence 

Sales Engagement 
and Cadences 

Field Sales 
Planning and 
Execution 

Configure Price 
Quote 

Order 
Management 

Sales Deal 
Rooms

Contacts & 
Accounts Data 
Sources

Sales 
Compensation 
Management 

Sales Content 
Portals

Sales Enablement 
Portals
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Best-in-Class Sales 
Agentic Automation

SALES 
AGENTIC 

WORKFLOWS

01

Lead Insights

Identify and prioritize high-
potential prospects.

02

Data Enrichment

Complete CRM profiles with 
external and internal data.

03

Opportunity Insights

Assess pipeline health, risks, and deal 
momentum.

04 Meeting Preparation

Generate account briefs, stakeholder 
maps, and talking points.

05

Next Best Action

Recommend actions to 
advance opportunities.

06
Next Best Offer

Identify cross-sell, upsell, and 
expansion opportunities.

07

Sales Productivity

Automate follow-ups, updates, 
and administrative work.



Creatio Sales 10X

Forecasts and Revenue Intelligence Sales Engagement and Cadences 





Best-in-Class Marketing 
Automation Stack

Average number of marketing 
products used by the best-in-class 
companies: 15+

Contact and 
Account 
Management 

Segmentation 

Lead Tracking and 
Qualification 

Email Marketing 
Automation 

Campaign 
Management

Event 
Management

Marketing Content 
Management 

Landing Pages and 
Lead Capture 

Marketing 
Dashboards and 
Analytics 

Marketing AI 
Agents 

Paid Media 
Management

Digital Behavior 
Tracking 

Account-Based 
Marketing and 
Buying Groups

Advanced Lead 
Scoring and 
Nurturing

Marketing 
Workflow 
Management 

Advanced
Segment Designer 

Website 
Management 
System

Intent Data 
Sources

Search Visibility 
Suite

Website 
Conversion 
Optimization
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Best-in-Class Marketing 
Agentic Automation

MARKETING 
AGENTIC 

WORKFLOWS

01

Segmentation

Identify target audiences and 
buying groups.

02

Campaign Generation

Create campaigns, journeys, and 
outreach plans.

03

Email Creation & Editing

Generate personalized messaging at 
scale.

04 Asset Generation

Create campaign content and 
supporting materials.

05

Campaign Optimization

Monitor engagement and 
improve performance.

06
Conversion Insights & Analytics

Analyze funnel performance 
and conversion trends.

07

Audience Expansion

Identify lookalike audiences and 
new growth opportunities.



Marketing Platform 10X

Landing Pages and Lead Capture Advanced Marketing AI Agents 





Best-in-Class Service 
Automation Stack

Average number of service products 
used by the best-in-class companies: 10+

Telephony / CCaaS

Workforce 
Management 

Customer 
Feedback 
Management

IVR

Contact and 
Account 
Management 

SLA Tracking 

Case Management

Service Dashboard 
& Analytics

Service Workflow 
Management

Problem 
Management

Guided Resolution

Agent Workplace

Service AI Agents Omnichannel Hub

Embedded 
Experience 

Remote Support 
and Screen 
Sharing

Field Service and 
Dispatching

Real-Time Agent 
Experience 

Chatbots and 
Virtual Assistants 

Knowledge 
Management



Best-in-Class Service 
Automation Stack
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Best-in-Class Service 
Agentic Automation

SERVICE 
AGENTIC 

WORKFLOWS

01

Case Understanding

Analyze customer issues and 
summarize context.

02

Resolution Guidance

Recommend solutions and resolution 
paths.

03

Knowledge Creation

Capture successful resolutions as 
reusable knowledge.

04 Next Best Action

Recommend proactive customer follow-
up activities.

05

Service Performance Insights

Identify bottlenecks and 
improvement opportunities.

06
Root Cause Analysis

Detect recurring issues and 
systemic problems.

07

Agent Productivity

Automate administrative tasks 
and improve efficiency.



Releasing now:  Service Platform 10X

Real-Time Agent Experience Chatbots and Virtual Assistants 





ALWAYS-ON CRM EXPERIENCE

PRODUCTIVITY 
TOOLS

CONVERSATIONAL 
CRM

CREATIO 
FREEDOM UI 



Creatio



Best-in-Class Banking 
Automation Stack

Customer 
onboarding

Customer profile

Customer 
intelligence and 
life events

Consultations

Service requests 
management

Household 
management

Relationships 
management

Banking product 
catalog

Application 
management

Lead and Referral 
management

Advanced NBO 
and NBA

Commercial sales

Marketing 
templates

Advanced contact 
center

Growth AI agents

Servicing AI agents

Transaction 
management

Underwriting

Online/digital 
banking

Treasure 
management 
systems



Banking 
Autonomous 

AI Agents
Lifecycles

Sales &
Growth

01

Acquisition

02

Onboarding

03 Expansion

04

Referral

05

Retention

06Renewal

07
Win Back

Service &
Experience

01

Customer 
Consultation

02

Account 
Servicing

03

Applications 
Intake04

Payments & 
Transactions

05

Dispute 
Resolution

06

Complaints 
and NPS



Best-in-Class 
Manufacturing 
Automation Stack

Average number of products used 
by the best-in-class companies: 10+

Customer 
onboarding

Account & 
relationship 
management

Customer 
intelligence

Lead & opportunity 
management

Sales executionCustomer financial 
management

Demand 
generation

Knowledge 
management

Omni-channel 
customer support

Configure Price 
Quote (CPQ)

Field Sales

Order 
Management

AI Growth Agents

AI Servicing Agents

Fulfillment & 
returns 
management

Discounts & 
incentives

Product lifecycle 
management 

Supply chain 
management

Invoicing 

Procurement and 
sourcing



SALES &
GROWTH

LIFECYCLE

01

Acquisition

Identify new opportunities by 
matching bids, RFQs, and customer 
demand signals.

02

Onboarding

Set up new customers by 
capturing accounts, contacts, 
and commercial terms.

03

Growth

Identify cross-sell, upsell, 
and whitespace 
opportunities in existing 
accounts.

04 Quoting

Process RFQ requests and generate 
quotes using pricing and product rules.

05

Order Conversion

Convert approved 
quotes and orders and 

trigger fulfillment.

06
Reordering

Detect repeat purchase
patterns and recommend 

reordering activities.

07

Visit Summary

Capture summaries and 
action items from sales 

meetings and site visits.

Distribution.AI
Autonomous Agents



1. Enjoy best-in-class 
capabilities for GTM 
teams

2. Boost productivity 
and efficiency 

3. Reduce number of 
applications 

4. Increase ROI 

5. Reduce TCO 

CRM
Unlimited



One Platform. Freedom.   Genuine Care.
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